
 

Chigoli Partnerships 

Education Partner 

 

Referred to as:  Education Partner  

Duration:  2 years 

$ (USD):  $15,000 Per Annum, based on 50 players on scholarships. 

Malawi Context: According to the Population Reference Bureau, only 15% of boys finish Secondary 
School education, the figure is even worse for girls with just 9% completing. The 
Education Data Policy Centre says some 62% of 15-24 year old Malawians have not 
even completed Primary School. For those attending school it is often in extremely 
difficult circumstances with class sizes often well over 100. Many schools lack the 
facilities and resources to achieve the educational aims. UNICEF state that a shocking 
2 out of 3 boys and half of all girls face physical abuse by the time they turn 18. Even 
worse, 1 in 5 girls (1 in 7 for boys) sexual abuse by the time they reach adulthood, 
with school being a common location for this abuse. 

 

Chigoli players who have been part of the academy for a year and proved to be committed, reliable and of good 

character are offered private scholarships until they finish secondary school. The greatly improves their prospects in 

life, placing them in better resourced learning environments. Centralizing players into a select number of screened 

schools enables effective monitoring of players’ academic progress and wellbeing. 

Scholarships normally represent a 5 to 6-year commitment to players and even if they don’t progress as they could 

as a footballer, the scholarship is honoured. The sponsorship also covers the support of players in English and Maths, 

delivered by internationally qualified teachers to support their learning. This partnership opportunity covers the 

costs of the scholarships as well as providing educational support at the main Academy on core subjects (see three 

images below).  

 

 



 

Chigoli Partnerships 

Key benefits to Education Partner: 

- Logo on Homepage and ‘Our Partners’ webpage - 

www.chigoli.org  

- Referred to in relevant areas (i.e. Education page 

of website, brochure etc) as ‘Education Partner’ 

in all Chigoli materials. 

- 3 minute feature video on ‘Education 

Partnership’ showcasing the impact of 

sponsorship and brand alignment. 

- Initial press release, plus one press release a year 

regarding partnership impact. Distributed to 

Chigoli media list (and for Education Partner to distribute as required). 

- Access to promote and have brand presence at Chigoli Community Programme events. 

- Regular social media (Facebook, Twitter, Instagram) coverage. 

- Feature in Chigoli newsletters (Dedicated newsletter to announce partnership, then annual feature). 

- Packaging opportunities – Chigoli is happy for its logo and partnership to be featured on Education Partner 

packaging which would visibly showcase the support of both grass roots football and talent development in 

Malawi for children across the country. This acts as a differentiator for sponsors brand / product, improving 

brand loyalty from customer base. 

- Brand association with Chigoli and other partners. 

- Exclusivity – no other business from your market sector can be a Chigoli sponsor for duration of your 

sponsorship. 

 

 

 

 

 

 

 

 

UNICEF SOURCE: https://www.unicef.org/malawi/MLW_resources_violencereport.pdf (accessed 11th November, 2016). 

http://www.chigoli.org/
https://www.unicef.org/malawi/MLW_resources_violencereport.pdf

